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Do the world really need 
another car brand? 



Not really – if we do things like 
everybody else. 



Volvo The car industry



A square full of 
opportunities





IKEA

A square full of consumer 
experiences of the brand



IKEA

A square full of consumer 
experiences of the brand

Polestar

A square with very few consumer 
experiences of the brand 



A safer journey A wonderful & scary journey



What is in that
square?











Product Sustainability Declaration

Design towards zero





This is Polestar



Film, “Join the Polestar journey”: 
https://www.youtube.com/watch?v=LvIs9-V-yPo

https://www.youtube.com/watch?v=LvIs9-V-yPo


Why does Polestar 
look like this?



We wanted to create 
something different



We have defined this to  
three focus areas



Design  
Sustainability 
Innovation



Polestar
—
Minimal
New global campaign



Film Polestar Minimal TVC: https://www.youtube.com/watch?v=Fjy4vJvZF8M

https://www.youtube.com/watch?v=Fjy4vJvZF8M


This in Polestar

















We got our inspiration from 
outside of the car industry













“The child of an iPhone and a Storm Trooper.
(in the best possible way)”

Forbes









Marketing communications
—
Some examples









polestar.se











Stockholm International Film Festival 2021

The world's first In-Car Film Festival





Phygital Experiences



polestar.com

Design and order yours



polestar.com

Design and order yours



Polestar Space
—
A guided customer experience







We don’t push 
sales in store  













Film; Polestar Space

Not available





Consumer choose on where 
and when they want to do 
their purchase. 

And always on their own  
device



Some insights



1. Know your products – both strengths and weaknesses
2. Be distinct and act big
3. Build your brand to secure confidence and digital conversion
4. Be clear in your messaging 
5. Provide an analog option in your digital customer journey. 
6. Try (and fail) and learn. Make it even better next time.

Polestar
—
Some insights




